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collaborate. The study of marketing is a new subject at
our universities and ought to be included in the pro-
grammes of schools offering courses on the co-operative
movement.
2. the existing university facilities for instruc-
tion and research on co-operative problems
The claims on the universities made by co-operators
are as numerous as the response, up to the present, has
been limited.
My material is probably very incomplete, but par-
ticulars may be given for a few typical countries. As
always in the co-operative movement the best scientific
achievements in this field are the result of individual
effort. Instruction in the co-operative movement is most
highly developed in agricultural colleges. In some of
these schools this instruction is given by specially ap-*
pointed professors, in others by the regular teachers of
economics. Occasionally, practical men connected with
the co-operative societies have been asked to undertake
the teaching of this subject. This is the case at the Ger-
man-speaking universities with agricultural departments
and at the corresponding schools abroad. In the United
States, especially, very thorough instruction is given in
the farmers* co-operatives. The United States is also
responsible for the study of agricultural marketing which
has been introduced into Europe in the last few years*
The Landwirtschaftliche Hochschule in Berlin has for
some years had a special Chair and a special institute for
this subject. One may say that the study of co-operation
at the universities has developed with the growing de-
pendence of the farmers' co-operatives on the State and
with the increasing desire to give the rural population the
benefit of such instruction*
It is interesting to know that in some countries the
clergy, the school teachers and even the veterinary
surgeons are given courses on the farmers* co-operative
movement, since these professions represent the intdli-

